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No: SN. 048/2021         

10 February 2021 

Subject: Management Discussion and Analysis for the three-month period and  

Financial Position ended December 31, 2020 (Quarter 1/2020-2021) 

Attention: President 

  The Stock Exchange of Thailand  

Oishi Group Public Company Limited and its subsidiaries clarify Consolidated 

Operating Results for the three-month period and Financial Position ended December 31, 2020 

as the following; 

Oishi Group Financial Performances for the three-month period ended December 31, 

2020 (Quarter 1/ 2020-2021) 

Revenue 

 

Total sales and services revenue of the Company for Q1/2020-2021 was Baht 2,667 million,  

a decrease of Baht 694 million or 20.7% from Q1/2019-2020. This was due to the widespread 

of COVID-19 pandemic in the quarter while there was no pandemic in Thailand during  

the same period last year. Detailed explanations by business units are as follows; 
 

Beverage business 

 

The beverage sales and services revenue for Q1/2020-2021 was Baht 1,480 million, which 

decreased slightly by Baht 91 million or 5.8% from Q1/2019-2020. The decline in beverage 

revenue was mainly driven by a 15% decline in export revenue while there were order 

postponements due to the COVID-19 outbreak in our key export countries. However,  

domestics revenue from sales of Oishi products increased thanks to the launch of “Oishi Plus C”, 

our new green tea with Nata de coco and vitamin C product, that was well-received by consumers. 

Also, sales via traditional trade channel continued to show improvement compared to last year. 

 

Food business 

 

The food sales for Q1/2020-2021 was Baht 1,187 million, which decreased by Baht 603 million 

or 33.7% from Q1/2019-2020. The new COVID-19 outbreak made food revenue declined. 

People were encouraged to stay home and avoided dining in at the restaurant while restaurant 

operators were allowed to provide table service at a shorter time and social distancing measures 

that limit the number of customers attended was enforced. The Company then developed home 

delivery services platform and offered attractive promotions that partly helped minimize the decline 

in food revenue compared to Q1/2019-2020 which was the period before COVID-19 started  

to spread in Thailand. 

 

 

 

 

 



 

2/3 

Cost of Sales 

 

Total cost of sales and services of the Company for Q1/2020-2021 was Baht 1,784 million, 

which lower from cost of sales and services in Q1/2019-2020 by Baht 385 million or 17.8%.  

 

Beverage business 

 

The beverage cost of sales and services for Q1/2020-2021 reduced from Q1/2019-2020, in-line 

with decline in beverage revenue. 

 

 

Food business 

 

The Food cost of sales for Q1/2020-2021 decreased from Q1/2019-2020, in-line with decline 

in Food revenue. Also, there was cost control enforcement and raw material management 

measures that resulted in cost reduction. 

 

Selling Expenses 

 

Selling expenses for Q1/2020-2021 was Baht 254 million, a decrease of Baht 81 million or 

24.2% from Q1/2019-2020. A significant reduction in selling expense was supported by 

effective advertising and marketing expense controls, reduction in rental expenses after negotiation 

with landlords and stricter policies to improve efficiency and lower expenses at the restaurant. 

These are the measures that the Company has implemented since the beginning of the widespread 

of the COVID-19 pandemic. 

 

Administrative Expenses 

 

Administrative expenses for Q1/2020-2021 was Baht 420 million, which decreased by Baht 82 

million or 16.3% from Q1/2019-2020. The Company managed to significantly reduce expenses 

related to personnel and head office including staff roster management, temporary headcount 

freeze and upskill of the restaurant staff that made them able to work in different roles to 

maintain overall management efficiency. 

 

Net Profit 

 

The Company reported Baht 225 million of Net profit in Q1/2020-2021, a decline of Baht 132 

million or 37.0% from Q1/2019-2020. This was by reason of the COVID-19 pandemic that 

impacted revenue and profit of both Beverage and Food business units although the impact was 

partly minimized by the cost control measures as aforementioned. Moreover, the Company 

adopted the new Thai Financial Reporting Standard with regard to lease agreements (TFRS 16) 

for the first time in Q1/2020-2021. Consequently, there were increase in amortization expenses 

and interest expenses from financial lease agreements, partly negated by tax expense, that made 

our net profit this quarter lower by Baht 7 million compared to the situation without  

an implementation of the new accounting practice. 
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Oishi Group Financial Position as of December 31, 2020 

 

Assets 

 

Total assets as of December 31, 2020 was Baht 9,029 million, increased by Baht 461 million 

from total assets of Baht 8,568 million as of September 30, 2020, consisted of the following; 

 

Current assets increased by Baht 203 million to Baht 3,022 million. This was due mainly to an 

increase in cash and cash equivalents by Baht 574 million from operational cashflow and  

the final payment of insurance claim amounted to Baht 461 million. In contrast, other receivables 

were lower since the Company already received the claim. 

 

Non-current assets increased by Baht 258 million to Baht 6,007 million, mainly from 

recognition of right-of-use of assets at Baht 423 million from an adoption of the new TFRS16, 

partly netted with reduction in property plant and equipment from depreciation expense for  

the period. 

 

Liabilities 

 

Total liabilities as of December 31, 2020 was Baht 1,843 million, an increase of Baht 236 

million from total liabilities of Baht 1,607 million as of September 30, 2020, and consisted of 

the following; 

 

Current liabilities of Baht 1,409 million, which increased by Baht 11 million due to recognition 

of in current portion of financial lease liabilities at Baht 190 million while other payables 

reduced from cost control measures.  

 

Non-current liabilities of Baht 433 million, which increased by Baht 224 million due to 

recognition of financial lease liabilities at Baht 183 million.  

 

Although the new accounting standard related to lease agreements required the Company to 

record interest-bearing liabilities, our financial position remained strong with debt-free status 

as of December 31, 2020. 

 

 

Shareholders’ Equity 

 

Total equity as of December 31, 2020 was Baht 7,187 million, which increased by Baht 225 

million or 3.2% from September 30, 2020. Increase in retained earnings as a result of additional 

net profit during the quarter was a key supporter for the increase in equity. 
 

 

 

 

Sincerely yours, 

 

    (Mrs. Nongnuch Buranasetkul) 

    President & CEO 


