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No: SN. 097/2020         

13 May 2020 

Subject: Clarification of Operating Results Quarter 2/ 2019-2020 and Financial Position 

ended March 31, 2020  

Attention: President 

  The Stock Exchange of Thailand  

Oishi Group Public Company Limited and its subsidiaries clarify Consolidated 

Operating Results for the three-month and six-month periods and Financial Position ended 

March 31, 2020 as the following; 

Oishi Group Financial Performances for the three-month period ended March 31, 2020 

(Quarter 2/ 2019-2020) 

Revenue 

 

Total sales and services revenue of the Company for Q2/2019-2020 was Baht 2,907 million, 

decreased by Baht 575 million or 16.5% from Q2/2018-2019. This was mainly due to the 

impact from COVID-19 pandemic and was explained as follows; 
 

Beverage business 

 

The beverage sales and services revenue for Q2/2019-2020 was Baht 1,562 million, decreased 

by Baht 122 million or 7.2% from Q2/2018-2019, driven by a decline in sales from Cambodia 

and Laos which are our major export markets as a result of the impact from the COVID-19 

pandemic. However, this was partly offset by the growth in domestics beverage revenue thanks 

to distribution channel expansion. Consequently, the Company was able to sustain our 

leadership position in the RTD Tea market during the quarter, with supports from our strong 

brand position and the launch of Oishi Gold new flavor “Gyokuro”, which received positive 

feedback from customers. 
 

Food business 

 

The food sales for Q2/2019-2020 was Baht 1,345 million, decreased significantly by Baht 453 

million or 25.2% from Q2/2018-2019, mainly from the COVID-19 pandemic effect. The spread 

of virus resulted in lower consumer spending, decrease in number of tourists visited, and 

change in consumers’ lifestyle due to their concerns towards the pandemic. On top of that, our 

restaurants were temporarily closed for dine-in for a period to support the government 

measurement to tackle with the spread of virus which was led to significant impact to our food 

sales revenue. However, the Company have adapted to the situation by offering the takeaway 

and home delivery services which was partly helped minimize the impact of the decline in food 

revenue. 
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Cost of Sales 

 

Total cost of sales and services of the Company for Q2/2019-2020 was Baht 1,943 million, 

lower from total cost of sales and services for Q2/2018-2019 that was Baht 2,229 million by 

Baht 286 million or 12.8%.  

 

Beverage business 

 

The beverage cost of sales and services for Q2/2019-2020 reduced from Q2/2018-2019, in-line 

with beverage revenue. Improvement in costs management especially at raw material and 

packaging helped lower production costs this quarter. 

 

Food business 

 

The food cost of sales for Q2/2019-2020 decreased from Q2/2018-2019, in-line with reduction 

in food revenue. The Company managed raw material costs by sourcing from suppliers that 

offered better discount in comparison to volume and enforcing tighter control over waste 

management at the restaurants. Moreover, food packaging was adjusted to make it more fitted 

with takeaway and home delivery services while maintaining lower cost. 

 

Selling Expenses 

 

Selling expenses for Q2/2019-2020 was Baht 328 million, decreased slightly by Baht 4 million 

or 1.1% from Q2/2018-2019. Food business unit has implemented selling expense control and 

operational efficiency improvement program including focusing more on online channel to 

save advertising expense and lowering restaurant operation expenses by utilizing outlet’s 

kitchens to support the takeaway and home delivery services. Also, negotiation for lower rent 

with landlords was part of the measurements during the period. Nevertheless, those were partly 

netted with higher selling expenses from distribution channel expansion of the beverage 

business as aforementioned. 

 

Administrative Expenses 

 

Administrative expenses for Q2/2019-2020 was Baht 499 million, decreased slightly by Baht 

8 million or 1.6% from Q2/2018-2019 due mainly to expense control management. 

 

Non-recurring Item 

 

In November 2017, there was a fire incident at one of the Company’s beverage facilities at 

Navanakorn Industrial Estate. The loss was fully covered by Insurance claim from both 

property damaged in assets and business interruptions. In March 2020, the value of the claim 

on property damaged was finalized by the insurance company. The insurance claim from 

property damaged from the fire reflected difference in the replacement value on the claim over 

the book value of assets lost which was booked at Baht 293 million.  

 

Net Profit 

 

Reported net profit of the company for Q2/2019-2020 was Baht 371 million, reduced by Baht 

27 million or 6.7% from Baht 397 million for Q2/2018-2019. Reduction in food profit as a 

result of the impact as mentioned was partly offset by recognition of insurance claim as 

aforementioned this quarter. 
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Normalized net profit, adjusted with non-recurring item, for Q2/2019-2020 was Baht 78 

million, decreased by Baht 319 million or 80.3% from Baht 397 million for Q2/2018-2019. 

Significant reduction in normalized net profit was mainly caused by the COVID-19 pandemic. 

 

 

Oishi Group Financial Performance for the six-month period ended March 31, 2020  
 

 

Revenue 

 

Total sales and services revenue of the Company for the first half year 2019-2020 was Baht 

6,268 million, decreased by Baht 580 million or 8.5% from the first half year 2018-2019 that 

was explained as follows; 
 

Beverage business 

 

The beverage sales and services revenue for the first half year 2019-2020 was Baht 3,133 

million, decreased by Baht 169 million or 5.1% from the first half year 2018-2019, mainly from 

lower export revenue from Cambodia and Laos which are our major export markets as a result 

of the impact from COVID-19 pandemic. 

Food business 

 

The food sales for the first half year 2019-2020 was Baht 3,135 million, decreased by Baht 411 

million or 11.6% from the first half year 2018-2019. The spread of virus resulted in lower 

consumer spending, decrease in number of tourists visited, and change in consumers’ lifestyle 

due to their concerns towards the pandemic. On top of that, our restaurants were temporarily 

closed for dine-in for a period to support the government measurements to tackle with the 

spread of virus which was led to significant impact to our food revenue. However, the Company 

have adapted to the situation by offering the takeaway and home delivery services which was 

partly helped minimize the impact of the decline in food revenue. 

 

Cost of Sales 

 

Total cost of sales and services of the Company for the first half year 2019-2020 was Baht 

4,113 million, reduced comparing to total cost of sales and services for the first half year 2018-

2019 that was Baht 4,396 million by Baht 283 million or 6.4%.  

 

Beverage business 

 

The beverage cost of sales and services for the first half year 2019-2020 reduced from the first 

half year 2018-2019, in-line with beverage revenue. Improvement in costs management 

especially at raw material and packaging helped lower production costs during the period. 

 

Food business 

 

The food cost of sales for the first half year 2019-2020 decreased from the first half year  

2018-2019, in-line with reduction in food revenue. The Company managed raw material costs 

by sourcing from suppliers that offered better discount in comparison to volume and enforcing 

tighter control over waste management at the restaurants. Moreover, food packaging was 
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adjusted to make it more fitted with takeaway and home delivery services while maintaining 

lower cost. 

 

Selling Expenses 

 

Selling expenses for the first half year 2019-2020 was Baht 664 million, decreased by Baht 69 

million or 9.4% from the first half year 2018-2019 due to effective spending control and 

efficiency improvement in marketing campaign utilization led by beverages segment. In Food 

business, the Company focused more on online channel that helped reduce advertising expense 

and lowered restaurant operation expenses by utilizing outlet’s kitchens to support the 

takeaway and home delivery services.  

 

Administrative Expenses 

 

Administrative expenses for the first half year 2019-2020 was Baht 1,001 million, flat from the 

first half year 2018-2019 mainly due to expense control management. 

 

Non-recurring Item 

 

In November 2017, there was a fire incident at one of the Company’s beverage facilities at 

Navanakorn Industrial Estate. The loss was fully covered by Insurance claim from both 

property damaged in assets and business interruptions. In March 2020, the value of the claim 

on property damaged was finalized by the insurance company. The insurance claim from 

property damaged from the fire reflected difference in the replacement value on the claim over 

the book value of assets lost which was booked at Baht 293 million. 

 

Net Profit 

 

Reported net profit of the Company for the first half year 2019-2020 was Baht 727 million, 

increased slightly by Baht 4 million or 0.5% from Baht 723 million for the first half year 2018-

2019. The recognition of insurance claim as aforementioned helped to offset the impact on 

COVID-19 pandemic over the food business. 

 

Normalized net profit, adjusted with non-recurring item, for the first half year 2019-2020 was 

Baht 434 million, decreased by Baht 289 million or 39.9% from Baht 723 million for the first 

half year 2018-2019. Significant reduction in normalized net profit was mainly caused by the 

COVID-19 pandemic.  

 

Interim Dividend  

 

Thanks to profitable operating results of the Company, our Board of Director considered and 

approved the interim dividend payment of Baht 0.51 per share or equivalent to total amount of 

Baht 191.25 million from the Company’s operating performances ended March, 31 2020. The 

dividend payout ratio is 26.2%. The Company realized the importance of interim dividend 

payment and will give our best efforts to generate continuous returns for shareholders.  
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Oishi Group Financial Position as of March 31, 2020 

 

Assets 

 

Total assets as of March 31, 2020 was Baht 8,405 million, about maintained from total assets 

as of September 30, 2019, consisted of the following; 

 

Current assets of Baht 2,356 million increased by Baht 220 million, mainly from increase in 

insurance receivables from the claim related to the fire incident partly offset by decreasing of 

cash and cash equivalent at Baht 443 million due to investment for production efficiency and 

dividend payment for shareholders. 

 

Non-current assets of Baht 6,049 million decreased by Baht 222 million, mainly from lower 

property plant and equipment due to depreciation expense for the period partly offset by 

purchases of machinery and equipment. 

 

Liabilities 

 

Total liabilities as of March 31, 2020 was Baht 1,583 million, decreased by Baht 185 million 

from total liabilities of Baht 1,768 million as of September 30, 2019, consisted of the following; 

 

Current liabilities of Baht 1,317 million, decreased by Baht 258 million due mainly from 

decline in other payables from payment related to employee. 

 

Non-current liabilities of Baht 265 million, increased by Baht 73 million mainly from higher 

deferred tax liabilities. 

 

The Company had strong financial position and remained the debt-free status, as there was no 

interest-bearing debt in the balance sheet, thanks to efficiency in operating cashflow 

management.  

 

Shareholders’ Equity 

 

Total equity as of March 31, 2020 was Baht 6,822 million, increased by Baht 183 million from 

September 30, 2019, due to increase in retained earnings as a result of additional net profit 

during the period, netted with dividend payment. 
 

 

 

 

 

  

Sincerely yours, 

 

    (Mrs. Nongnuch Buranasetkul) 

    President & CEO 


